MoniTUKa WoA0 KOHTEHTY KOPUCTYBaYiB

Bci KomnaHii rpynn Pernod Ricard goknagatoTb 3ycunna Ans NPOCYBaHHA KynbTypwu
BiANOBIAANbHOIO CNOXMBAHHA ankoroato. OTOX, MM OYIKYEMO, LLO BigBigyBayi HALWOro
CaMTy Ta HAWMX CMINbHOT B COLiaZIbHUX MeperKax He nybnikyBaTUMyTb XOAHMX
KOMeHTapiB, oTorpadin, BifLeo UM iHWOro KOHTEHTY, AKUIA:

e 306pakye HEMOBHONITHIX 0Cib Ta/ abo onybnikoBaHMIM HENOBHOJITHLO 0C06010;
® 3aK/MKAE HENOBHOJITHIX OCIO KynyBaTM UM CNOXKMBATU aIKOFO/IbHI HaNoi;

e 330X04YyE A0 HAAMIPHOTO CMNOMKMBAHHSA a/IKOTro1t0 Ta/ abo 3acyAXKYE YTPUMAHHA Bifg
CMOKMBaHHA

e 3aoxouvye A0 6e3BiANOBiAaNbLHOrO CNOXMBAHHA A/IKOT0JI0, 30KPEMA 33 KEPMOM,
nifg Yac poboTtn 3 byab-AKMM 06N1aAHAHHAM UM NPOTATOM BUMKOHAHHA ByAb-SKUX
Hebe3neyHux pobiT, ToLo.

o CTBOPIOE BpPa*KEHHA, LWWO CMOXWBAHHA aNIKOron Hagae byab-aki  Pi3nyHi,
NCUXONOFIYHI UM IHTEeNeKTyanbHi Nnepesaru.

o CTBEPAKYE, IO CMNOMMBAHHA aNKOTO/t0 CNPUAE BUPILIEHHIO O0OCOBUCTUX uu
couianbHMX npobaem

o CTBOPIOE BParKEHHS, LLLO CNOXMBAHHA a/IKOrONt0 CNPUAE yCnixy B byab-akin coepi
0COBUCTOro UM COLaNbHOTO XKMUTTA.

e CXBaNlOE CNOXMBAHHA MILHMX ANKOTO/IbHUX HaMoiB, WO MaloTb BUPAXKEHUN
N’ AHKUIN edeKT.

TaknM YMHOM, AKLLO Bala NybniKaLia BUSBUTLCSA HECYMICHOO 3 YMOBAMM LLbOrO NaKTy —
Mu bygemo 3myuweHi ii BuaannTu. Bipyumo, WO BigNOBiganbHE CMOXMBAHHA LiIKOM
noeaHyeTbcA 3i 36anaHCOBaHNUM CNOCOOOM XKUTTA aKTUBHUX A0POCINX Ntoaen. AKLWO BU
MaeTe byapb AKi Npono3unuii Woa0 BAOCKOHANEHHS L€l CTOPiHKM — byab-nacKa, 3aauwante
IX Y KOMEeHTapAX.



